A Society Created through CSR Undertaken in
Business Activities

Our society is facing various issues.
TDK seeks to solve social issues through its business activities.

( A Society Created through CSR )
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( Markets that TDK Focuses On

( Social Issues that TDK Addresses )
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Aging of the global
population Climate change Energy consumption Traffic accidents
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Notes: *1 From the Millennium Development Goals Report 2014 / *2 United Nations Information Centres (WHO/World Bank Report) / *3 United Nations Population Fund, “Ageing in the
Twenty-First Century: A Celebration and A Challenge” (2012) / *4 IPCC 5th Assessment Report (2013) / *5 Forecast by the Institute of Energy Economics, Japan (2014) / *6 WHO’s
Global Health Observatory data on road safety
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